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Generation Alpha - those born 2010 or later - are early in their financial journeys. Yet
with more kids on cellphones and tablets, and more buying opportunities readily
available to them, Gen Alpha’s spending and saving habits are already taking shape.

Looking at data from over 579,000 USAA Bank youth checking and savings account,
we see early signs of parental influence and, interestingly, distinctions between chil-
dren with Gen X parents and Millennial parents.
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On average, kids with Gen X parents have 30% more in savings than
their counterparts with Millennial parents. This savings gap is more
prominent among teen and pre-teen Gen Alphas and narrows over

OLDER PARENTS time. This gap may come down to age. Gen X parents are older, deeper
MAY LEAD TO into their financial journey and likely have more lessons to impart.

SAVVI E R Looking at the data by birth year, we find that average savings balances
SAV E RS are highest for kids born before or after 2020. There may some influ-
ence here from parents funneling pandemic-era stimulus into savings.

That said, younger children will typically not be in spending mode

compared to older peers.
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WHERE DOES GEN ALPHA'’S MONEY GO?

AN

00 0 Gen Alpha

DoorbDa A D 0 O o
Kids with Gen X Parents Kids with Millennial Parents
% of All . Recipient Recipient % of Al .
Transactions Transactions
4.9% Amazon 1 Cash App 7.5%
To P'1 o 3.3% Zelle® 2 | zelle® 7.4%
TRANSACTION 3.0% Cash App 3 | walmart 5.3%
DEST' NAT'ONS 2.9% Target 4 Amazon 5.0%
FROM YOUTH 2.7% Walmart 5 Target 2.7%
CHECKING ACCOUNTS 2.2% DoorDash 6 Apple Pay 2.4%
BY VALUE: 1.5% Microsoft 7 DoorDash 2.3%
1.2% PlayStation 8 Microsoft 1.5%
1.1% Starbucks 9 PlayStation | 1.3%
1.1% McDonalds 10 McDonalds 1.1%
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Gen Alpha children with Millennial parents
use Zelle®, CashApp, and Apple Pay far
more than those with Gen X parents.

ALL GEN ALPHA TRANSACTIONS (VOLUME)
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their children's behavior.

Millennial parents’ early adoption of social
media and mobile commerce may influence




THE BANK OF MOM & DAD: The oldest Gen Alphas are just reaching the age where part-time work
is possible, meaning that most of their spending money will come
o P E N Fo R from parents or other adults. Yet, their earning power is building up

B U S I N ESS early: payroll deposits represented 15% of the total value of all incom-
ing payments into youth checking accounts.

TAKING ACTION:

START EARLY:

Use games for young kids to learn money
basics; help older children manage their
allowances and gifted cash.

Helping Gen Alpha learn to

save and spend wisely sets
the stage for lifelong financial

success. Parents play a critical

INTRODUCE BUDGETING:
Teach older kids and teens to divide money
into “save, spend, and give” buckets.

role by modeling good habits
and providing tools that make
money management simple
and engaging.

PRACTICE REAL-WORLD BANKING:

Open youth accounts with parental controls
to help teens manage allowances or
paychecks responsibly.

“Helping children start on a strong financial footing is impactful for the

long-term wellbeing of our members and their families. Our data shows
that Gen Alpha is forming their financial habits earlier, with digital com-
merce available to them like no previous generation. While each parental
generation will impart their own wisdom and nuance, instilling the basics
of spending and saving at a younger age becomes even more important.”

- Michael Moran, President, USAA Federal Savings Bank

METHODOLOGY:

This analysis was derived from aggregated and anonymized account and transaction data from over 579,000 USAA Bank Youth Checking and

Savings accounts belonging to USAA members born between August 31, 2010 and August 31, 2025. Account balances were as of August 31, 2025.

Annual transaction and payment data reflects the period of September 1, 2024 through August 31, 2025.



https://www.usaa.com/advice/youth-checking-and-savings-accounts/
https://www.usaa.com/advice/teach-children-to-save/

