TRAVEL INSIGHTS
FOR 2023

A recent survey into Saga customers’ holiday plans reveals an appetite for
fantastic experiences, solo escapes, multiple holidays a year and some stark
gender differences.
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other popular destinations
include Japan, Costa Rica,
India and the Antarctic’.
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travel with famlly meet new people o 2022 with 2,835 customers responding to the
online survey. This research was conducted
via Saga’s Experienced Voices online panel,
which is made up of 12,000 customers
who have previously holidayed with Saga or our
sister-company Titan Travel



